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LPC Stakeholders list

PHARMACY

the Heart of our Community

Patients and their

Community Pharmacy representatives

Media and the press

Community pharmacy Patients and patient

Community pharmacy

Community groups General public
teams

Pharmacy press Other healthcare press

Local press

contractors iy e e groups

Including including PSNC Including community Including C+D, F_’J, Includin_g Pulse, GP vl (e
Including pharmacists, Ph nciuding FSNG, Including e, el Including those who Pharmacy Magazine, Magazine, Local newspapers and radio,
independents and managers, dispensers, EIREEY Vel [P Healthwatch and outh don’t visit a pharmacy 1P, PIETIELS) [T TnEes, EEimar: it as well as regional BBC
ltinles technicians. counter NPA, CCA, AIMp and local charities groups, youtn groups on a regular basis Training Matters_ and and Health Service rerrs
multip i other LPCs and the Wi The Pharmacist Journal

staff and locums

Clinicians and their
representatives

Local decision-
ELES

Other healthcare
teams

Professional

Healthcare NHS
commissioners organisations

Politicians representative groups Sennal i

Including drug and

Including CCGs, Including GPs,

i i . X alcohol teams,
local authorities Including NHS InC!Udmg Including LRCs and practice managers, e e e
and NHS England e ez @0 2 LPNs E ST e urgent care doctors.
teams and HWBs MPs receptionists

local teams and discharge teams



/LW(/OK/WM
digital @

Key Messaging Matrix .

PHARMACY

the Heart of our Community

Key Message | Representation Knowledge Usefulness/ Combat
availability negative view of
ineffectual/ out

of date

Stakeholders

Community Pharmacy X X X
Patients & their reps X X

Clinicians & their reps X X X

Local Decision Makers X X

Media & the press X X



